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Who are we and what do we do?
The Dutch Council for Refugees is an independent organisation that 
represent and defends the interests of refugees and asylum seekers. 
We devote our efforts to promoting the fair and just treatment of those 
in a vulnerable position: those who have fled hearth and home because 
of war, political violence, their sexual orientation, race or religion.

The Dutch Council for Refugees helps them make a success of their 
new life in the Netherlands. With a widespread network of branches, 
paid staff and volunteers throughout the country, the Council for 
Refugees is the only organisation in the Netherlands that offers 
support to refugees throughout all the various stages of their 
becoming residents here.

In 2014:
• 50,084 people supported the Council for Refugees financially
•  7,516 volunteers played an active part and we had 663 staff 

members in paid employment
•  We provided 42,585 asylum seekers with information in the 

asylum seekers’ residence centres
• We were active in 294 municipalities
• 400,000 people visited our website
•  We assisted 400 refugees in finding work or a traineeship
• We organised a wonderful holiday week for 570 children

We are grateful for the generosity of our donors, for contributions 
from the Dutch Postcode Lottery and for government grants, all of 
which enable us to continue to give our guidance and support to 
refugees in the Netherlands.

Representing the interests of refugees
Through lobby and diplomacy, the media, our own research, 
international cooperation and consulting with colleagues and 
supporters, we stand up for and represent the interests of asylum 
seekers and refugees. Every year, we choose several  issues to pay 
special attention to and this approach often helps us to achieve a great 
deal with limited means.

Campaign for family reunification
The family reunification of refugees was the main focus in our 
communication, fundraising and lobbying in 2014. The main objective 
of the campaign was to generate extra funding; in addition, we 
wanted to draw public attention to the refugees and the difficult 
situation in which they can find themselves while waiting to be 
reunited with their family. In particular, we wanted to use the lobby 
to promote an improvement in the Dutch family reunification policy, 
especially for adult children. The campaign ran in December, which is 
a month in which Dutch people traditionally spend much time with 
their family.

Results 
•  Campaign proceeds – €350,000 (including €40,000 via the 

campaign website). We can spend the money on reuniting 226 
families.

•  The Secretary of State has promised to look into ways in which 
having to leave children over the age of 18 years in dangerous 
circumstances in the country of origin can be avoided.

•  By entering into consultations we have managed to reduce the 
long waiting times at Dutch embassies so that family members can 
continue their journey to the Netherlands faster.
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Family reunification: Gonpo from Tibet is reunited with her daughter Phentok. 
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Media coverage of naturalisation problems
In 2014, we continued to lobby for the amendment of Dutch 
naturalisation policy. People who had acquired a residence permit for 
an indefinite period under the Pardon Arrangement were finding it 
extremely difficult to get Dutch nationality due to the government‘s 
adoption of more stringent criteria. (The Pardon Arrangement is a 
regulation that took effect in 2007, which meant that residence 
permits would be officially granted to a clearly delimited group of 
asylum seekers (approximately  28.000).)

We issued a detailed report entitled ‘I feel Dutch’ just before an 
important debate in the Dutch Parliament. Thanks to this report, we 
attracted media attention for this problem, but government policy 
remains – regrettably – still unchanged.

Results
•  The Council for Refugees featured in Dutch television news 

programmes such as Nieuwsuur, NOS Journaal, RTL Nieuws and 
Jeugdjournaal.

•  All the major national newspapers and even smaller papers such as 
Nederlands Dagblad, the Reformatorisch Dagblad and Het Parool 
ran features on the report with interviews, editorial comment or 
background articles. 

Children exempt from border detention
In 2014, we also started to see the results of the campaign against 
border detention that we launched in 2013. The Dutch government 
decided that children would exempt from detention. In addition, the 
length of the border detention has been reduced and policy brought 
in line with European regulations. We can say that our objectives in 
this campaign have been largely successful.

Implementation of the Children’s Pardon
We continued our campaign for a more flexible arrangement of the 
Children’s Pardon that we had started in 2013 together with Defence 
for Children, Kerk in Actie and other organisations.
Together with Defence for Children, we also support lawyers who are 
bringing actions before the courts concerning the implementation of 
this arrangement.
On BNR Nieuwsradio and SBS’ Hart van Nederland, we once again 
argued in favour of greater leniency in interpretation of the Pardon. 
We were also able to promote our point of view in other media in the 
course of the year. In the end, fifty families (158 people) were 
eventually given a permit on the basis of extra information provided 
by local mayors as part of our campaign.

International projects
International solidarity drives us to share our knowledge and broad 
experience with other NGOs abroad. By doing so, we aim to further 
strengthen national NGOs so they can offer asylum seekers and 
refugees the best possible help and support. Our international 
projects are mainly funded by the Dutch Ministry of Foreign Affiars 
and the EU.

 
In 2014, we shared our knowledge & expertise with NGOs in Turkey, 
Serbia, Bosnia-Herzegovina and Montenegro by training them on 
selected topics and supporting them in better achieving their goals in 
refugee protection. 

Support regional associations
The National Office supports the regional associations in their 
activities by providing professional development courses, coordinating 
projects and fostering cooperation agreements. A great deal of the 
work of the regional associations in 2014 was focused on the rising 
numbers of asylum seekers.

New centres, new volunteers
In 2014, we had to make every effort to have a professional team 
available in good time at every new asylum seekers’ centre to assist 
the asylum seekers. Our regional associations worked together with 
the National Office to recruit and train the many new paid and unpaid 
staff members. Some locations are having difficulty in finding new 
volunteers partly due to the prevailing political opinions or the poor 
accessibility of a centre. The backlog of asylum applications has 
forced the IND to introduce measures that have also had an impact on 
our work.

Successful integration courses
Our own integration courses that we set up in 2013 have been a 
success. At the beginning of 2014, we had 500 people on our courses 
at 37 locations, and at the end of the year we had more than 2,100 
people attending courses in 77 places. We have successfully tailored 
our integration programme to the specific situation of refugees, but 
we are still finding it difficult to find enough language coaches. 
These coaches play a part in our programme of offering course 
participants extra opportunities to practise their Dutch. We expect to 
see a further growth in the provision of integration courses in 2015, 
because many refugees who are still housed in asylum seekers’ 
centres will then be moving into a municipality.

Results
• End 2014 – 2,100 participants
• Integration programme at 77 locations

Johannes (donor): “Refugees can really contribute to our society”.
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Work-Words language project
Experience and research have clearly shown that language coaches 
offer much greater value to language acquisition and to increasing 
refugees’ self-confidence. So we are particularly happy that 
Rabobank Foundation and VSB Fund are willing to support our new 
Work-Words language coaching project for one year. Work-Words is 
aimed at people who have finished their integration programme but 
who still do not have a sufficient command of the language, paying 
special attention to language skills in the work-environment.

Results
•  Finishing up the Language on the Move project – 2,600 language 

pairs brought together in the period from 2012 to 2014
• Recognition of Work-Words - 800 new language pairs in 2015

Royal visit to musical performance
In May, Queen Maxima attended a musical performance given by 
children from asylum seekers’ centres and ordinary primary schools, 
together with the Dutch Symphony Orchestra. Part of our Harmony 
(or Samenspel) project was the Symphony for Scaredy-Cats and 
Daredevils (or Symfonie voor Angsthazen en Durfals). With this 
project, the Council for Refugees wants to help refugee children 
forget their cares for a while and offer them a chance to relax and 
enjoy themselves through music.

Information for children in asylum seekers’ centres
The lengthy procedure, the moving from place to place and the poor 
provision of information often make children in asylum seekers’ 
centres feel uncertain and powerless. That is the reason why, in 2014, 
we continued the information programme for children called ‘Tell 
me!’ about asylum, children’s rights and living in an asylum seekers’ 
centre; we did this in close partnership with UNICEF and the Dutch 
children’s telephone helpline, De Kindertelefoon. 
At the request of the children, we started special children’s clinics at 
a number of centres in 2014.

Support and guidance to work
By the end of 2014, four hundred refugees had been helped to find 
either work, a work experience placement or a course of training with 
a practical component via the Take-off (or Startbaan) project.  
This project was given a grant by the Dutch Postcode Lottery and was 
carried out in cooperation with the Foundation for Refugee Students 
(UAF).
In 2014, we received support from the Manpower and Accenture 
companies for the further professionalisation of our help to refugees 
in seeking employment or finding a suitable course of study.

Results
•  400 refugees were helped to find work or a traineeship

Communication and public support
Our Communication Unit is dedicated to improving public support for 
refugees via its own publications, teaching packs, campaigns and press 
briefings/bulletins. 
Public support is very important: if people’s attitude is favourable to 
refugees, a climate will be created in which refugees can flourish and 
in which we can carry out our work successfully.

Increasing public support
The Council for Refugees tries to promote public support for the 
reception of refugees by telling the stories of the refugees. What 
have they gone through, what made them flee? Personal stories have 
an impact on people, arouse emotions and make refugees more than 
just a statistic. Their stories feature in our Council for Refugees 
Magazine, which is circulated among our donors and volunteers once 
every three months (circulation: 23,000). The stories of refugees are 
also a key part of our information sessions in schools.

Many more visitors to our website
The website gives information about refugees, the asylum procedure 
and the work of the Council for Refugees. The website was given a 
new look in 2014, and attracted more than 400,000 visitors, an 80% 
increase. This is partly due to the free advertising we could place 
thanks to the Google Grantspro programme. With this, we can 
advertise free of charge on Google for up to a maximum of 40,000 
dollars every month.

Becoming more widely known
Recognition of our name grew from 48% to 51% in the past year, 
which means that slightly more than half of Dutch people are aware 
of the Council for Refugees. Appreciation of the Council for Refugees 
is also on the increase: it has risen from 59 to 63 (on a scale of 0 to 
100). Source: Charibarometer 2014.

Queen Máxima attends a performance of our Samenspel project. See page 182. 
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Winner of the NRC Charity Award
In 2014 we won the NRC Charity Award for the best advert with the 
greatest impact. This prize gives us free advertising space worth 
€75,000 in NRC’s daily newspaper. Sky Radio and the Dutch Postcode 
Lottery also designated director Dorine Manson as Powerwoman, as a 
result of which the Council for Refugees receives €25,000 free 
air-time. We used both prizes in our family reunification campaign 
(see page 9).

Football on World Refugee Day
On 20 June a team of refugees played against a team of Dutch 
celebrities on the roof of IKEA’s store in Utrecht. The match was held 
as part of World Refugee Day and was an initiative of the Council for 
Refugees, Kerk in Actie, UNHCR and UAF. This initiative was reported 
in various media.

Tegengeluid Campaign 
Our ever increasing presence on social media was also generating 
more criticism and negative responses concerning refugees. So in our 
campaign entitled Tegengeluid we used adverts in buses, newspapers 
and on Facebook to call on people to contradict these prejudices in a 
text message.

Results
•    More than 1,000 people have supported our appeal in the brief 

Tegengeluid campaign.

Finances and organisation
Thanks to the support of thousands of donors and volunteers, we can 
continue our work. We also receive funding from the Dutch Postcode 
Lottery, the government and a number of funds.

Recruiting volunteers
As a result of the twofold increase in the number of asylum seekers, 
we needed many new volunteers and that’s why we re-introduced our 
campaign called ‘Wanted: Part-time Hero’. The regional associations 
use the recruitment material, such as advertisements, posters, flyers 
and the website, and we also make sure that as many volunteers as 
possible are given an e-mail address at the Council for Refugees. It 
makes contact quicker and easier.

Results
•  The number of volunteers grew from 7,000 to 7,500 in 2014 (see 

also ‘Support for regional associations’).

Support for refugees on the increase
The number of our donors increased by 4.2% in 2014. The funds 
received from our donors are an important source of income for us. 
The proceeds from private fundraising has been increasing over a 
number of years, but the strong growth in 2014 was noticeable.

Results
•  We received €3,501,437 from our donors, which was 14.3% more 

than in 2013.
•  The number of donors grew by 4.2% and at the end of 2014 we had 

50,084 donors.

Christmas boxes: Jumbo and PostNL
The Council for Refugees is one of the organisations which benefitted 
from Jumbo supermarkets’ Christmas box campaign. Thanks to this 
campaign, we could hand out 11,000 Christmas boxes among refugees 
throughout the Netherlands. PostNL was willing to deliver the boxes 
to 85 locations throughout the land, free of charge.

Support from the Dutch Postcode Lottery
In 2014, the Dutch Postcode Lottery paid out a record sum of 302 
million euros to 101 charitable organisations including 9 million 
euros to the Council for Refugees.

Government funding
In 2014, we received 10.7 million euros in grants from the Ministry of 
the Interior and Kingdom Relations, the Ministry of Security and 
Justice, and the Ministry of Social Affairs and Employment. This 
money was used, among other things, for the information and 
guidance given to refugees during their asylum procedure.

Dutch Council for Refugees 
PO Box 2894

1000 CW Amsterdam
T +31 (0)20 346 7200
F +31 (0)20 617 8155

info@vluchtelingenwerk.nl
www.vluchtelingenwerk.nl

On World Refugee Day, a refugee team played football against a team of Dutch 

celebrities. 
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